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NEW WINES
OF GREECE
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AvadelEn tng kag Mayiag ToOokAn wg MpecBeLlpag yla To eAANVIKO Kpaoi - Mapouciaon Portal yia to
ETIW VUHO EAANVLKO Kpaoi

Tnv Kuptakr) 28 NogpBpiou oto mmAaiolo tng 42ng Xenia, 1ou TiPayuaToroLeiTal 0To
Metropolitan Expo, (agpodpouto EA. Bevi(eAog) n EBvikn AlentayyeApatikny Opydvwon
AptmieAou kat Oivou, (E.A.O0.A.O.) dlopyavwvel EkdnNAwon oTnv dlapkela tng oroiag, ba
payuatorondetl n pwtn rapouciacn tou Portal yia To emtwvupo eAANVIKO Kpacoi New
Wines of Greece

(wpa 12:00)

To Portal eival «umd kataokeur)» Kat Ba Baci{etal 0To TIEPLEXOPEVO KAl TIG KATEUBUVOELG TOU
«XTPATNYLKOU oXedLaoOU yla To marketing kat branding Tou EAANVIKOU KpAoLoU. TV
€KONAwWON Ba MpayuaTtoTowmnBel CUVTOUN TIEPLYPAPT) TOU ZTPATNYLKOU OXEDLACHUOU ATlo TNV
>uppoulo (Alter Vision — Critical pyblics), evw 8a akoAoubroel tapouciacn o€ AELTOUPYLKO
emiinedo tou Portal, anod tnv avadoxo etalpeia Post Scriptum, kat mapaAAnAa 6a
avakowvwBouv oL evepyeleg web marketing mou 8a ulotolouvtat oto Aaioto tou Portal.
2Tnv ouvexela Kat wpa 14:00, pua EEXwPLOTNA TMPOCWTILKOTNTA KAt OsLvr) TagLdeUTpLa N
BouAeutng ka Mayta TookAn, 6a avaknpuyxBei, mpeoPeLpa, ToU EMWVUPOU EAANVIKOU KPAGLOU.
Baokn emdiwEn amoTeAEL TO va «TaA&LdEWEL» TO EAANVLKO KPAoi OToV KOONO,
a&LoToLwVTAGTOV HOVAdLKO TPOTIO ETILKOLVWVLAG TIOU dLlakpivel Tnv ka Mayla ToOkAn.

H ekdnAwon arneubuveTal 0TOUG ETIAYYEAUATLEG TOU KAQDOU.




